
Tips and 
Tricks for 

Each Social 
Platform



Overview
In this course, we will be discussing tips and 
tricks for each social media.
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Instagram
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What are stories?

Stories are short, temporary posts that appear at the top 
of a users feed. They allow you to share moments in 
your day quickly and easily.

Why are stories important?

￮ Stories quickly remind your audience of who you 
are and what your brand is about

￮ Instant feedback on your product or service
￮ In 2019, 500 million people used Instagram Stories 

every day
￮ Instagram Stories account for 34% of Instagrams 

sponsored content
￮ You can highlight specific products or events 
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Utilizing Stories
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Utilizing Reels
What are Reels?

Much like TikTok, Instagram Reels are video 
shorts that allow you to quickly feature your 
brand to your audience. 

These reels are pushed to non-followers as well, 
giving your brand an opportunity for greater 
reach. 

These posts are permanent unless deleted and 
they are stored under the “Reels” icon on a 
user’s Home Page. 
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Utilizing Reels
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Using TikToks As 
Reels

You can use content you have already posted 
for TikTok as your Reels content!

Sites that allow you to save TikTok videos 
without a watermark:
￮ TikSave
￮ SnapTik
￮ SSSTikTok
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TikTok

2



The Discover Page
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Using Trending 
Hashtags and Sounds

￮ Every day, TikTok features trending 
hashtags and sounds on their Discover 
page. 

￮ Getting your video on the Discover page is 
essential for reaching a large audience.

￮ TikTok features trending hashtags from 
every niche. 
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The For You Page
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The For You Page

Getting on the For You page is the goal for 
virtually every creator on TikTok.

Here on some tips on getting your video on the 
For You page:

￮ Ask questions in your video to drive user 
interactions

￮ Tell a multi-part story so that users will keep 
coming back to your page.

￮ Keep videos 15 seconds or under 
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Facebook
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Making a Facebook Business account allows you 
to track your analytics and see which of your 
content is performing the best.

Facebook Business allows you to:
￮ Check your analytics
￮ Schedule posts
￮ Manage Ads
￮ Respond to your inbox
￮ And more!

Facebook Business
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Understanding 
Analytics
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Twitter
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When you want to say more in a post, but have run out 
of characters you can create a “thread” with yourself. 

This is done by replying to your own post.

Twitter Threads
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Use Graphics With 
Text
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Another way to use avoid running out of 
characters is to place your text on a 
graphic. 



Tips and 
Tricks Quiz
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What is the difference between 
a Story and a Reel on 
Instagram?
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A Story is a temporary, brief picture or video and a Reel is a 
permanent video that is stored under the Reels tab on a 
user’s portfolio.



Why is it important to use 
trending hashtags and sounds 
on TikTok?
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So that your video will end up on the For You page or 
Discover page.



How much of Instagram’s 
sponsored content is 
promoted on Stories?
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34%



Thanks 
for 

Listening!


